
EMERGENT TECHNOLOGIES, INC.
OPPORTUNITY TEXAS PROOF OF CONCEPT AWARD

By submitting this application to Emergent Technologies, Inc., you agree to the 
Terms and Conditions for the Opportunity Texas Proof of Concept Award located 
at http://www.etibio.com/OppTex_termsconditions.com.

DEADLINE: May 23, 2008

Applicant Name: ___________________________________________________
UT System Institution: ______________________________________________
Inventor/Principal Investigator: _______________________________________
Title of Product/Technology: __________________________________
Office Phone #: ___________________ Cell Phone #: _____________________
Email Address: ___________________________________________________

1. Brief description of product/technology. (“Elevator Pitch”)  250 words or less

2. Relevant Intellectual Property details.
Invention disclosed to the university? ___Yes (If so, date?_____)  ___No
Patent position (if any?)
Who is (are) the inventor(s)?
Who owns the inventions, i.e. the inventor(s), an assignee (if any?)
Who controls the rights, i.e. (licensee?)

3. Attach list of any grants which are  relevant to the product/technology. Include 
ID#, Granting Institution, Title, Term, and $$/year)

4. Attach list of any patents and/or published papers and conference presentations 
with dates which are relevant to the product/technology.

5. Describe the size of the market ($$) to be penetrated (if known).
USA
Rest of world

http://www.etibio.com/OppTex_termsconditions.com


EMERGENT TECHNOLOGIES, INC.
OPPORTUNITY TEXAS PROOF OF CONCEPT AWARD

6. List key competitors and/or describe competing technology.

7. Attach  list  of  any  CDA’s,  MTA’s,  SRA’s  with  companies  related  to  previous 
attempts to develop/commercialize this product/technology by you.  If none, list N/A.

8. Describe any previous investment activities, valuations, debt instruments (if any). 

9. Describe use of award (100 words or less)
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Value Proposition

Description of the Product/Technology Value of the Product/Technology (to itself)

Differentiation over the Competitors Promise to the Marketplace

TARGET MARKET DEFINITIO  N:    
1.

2.

3.
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	TARGET MARKET DEFINITION:  

